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Protect tiled ar eas and earn top marques
WHILE more and more architects
are learning about essential tiling
protection through RIBA
Continuing Professional
Development seminars, when
they’re designing car showrooms
in particular, they very often rely
on the flooring contractor to
recommend ways of protecting the
tiled sur face. 

But not all architects are as
familiar with specific solutions, as
the designer of a Mercedes and
Smar tcar showroom in
Birmingham was. 

Q: How did the architect
know precisely which
protection system to specify?

A: In the particular case of the
Birmingham showroom the
architect had worked with the
tiling contractor and had used
heavy duty stainless steel
movement joints befor e on similar
installations. 

He knew they had to be installed
at perimeters and at set inter vals
in the tiled sur face, and directly
following the line of existing
subfloor movement joints, to take
up the sur face movement within
the tile covering. But if it hadn’t

been the absolutely right system,
the tiling contractor would have
recommended something
different.

Q: I’m never sure if I should
suggest alternatives to an
architect. Their job is to
specify the materials, mine is
to install them.

A: With literally thousands of
products on the market to protect
tiles, it can be ver y difficult for
architects to know which
individual product is right for ever y
single application. 

They will know, for instance, that
they need to create individual tile
fields of between 8-10m, but they
may not be aware what type or

width of movement joint will be the
right one for that particular
application. 

If a joint is used which is not
capable of doing what is asked of
it, the installation will fail. Many
flooring contractors take gr eat
pride in having been trained on
movement joints, uncoupling,
waterproofing and modular screed
systems. 

Q: I will look at going on a
training course to increase my
knowledge of tile protection
systems, but that doesn’t help
me right now, as a specifier is
seeking my advice, and I’m not
sure exactly sure what to
recommend. 

A: Take a leaf out of a
contractor’s book who was tiling a
showroom for the exclusive luxur y
car marque. With each of these
cars weighing nearly three tons,
the challenge was not only to
provide a joint capable of
absorbing movement in the tiles
to keep them looking as good in
years to come as when they wer e
installed, but is str ong enough to
withstand the weight of the cars
without buckling themselves. 

Although the contractor had a
very good idea of what to use, he
discussed it fully with his tile
supplier, who had extensive
knowledge of protection systems. 

Architects are aware of the need
for incorporating movement joints
into the structure, but many rely
on the flooring contractor
recommending the appropriate
protective measur es for the job.
The contractor should have the
technical knowledge to rise to that
challenge. CFJ 

Ian Knifton is technical
manager at Schlüter Systems

Snap! And your designs will be copied

Ian Knifton on protecting tiles in car showr ooms
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Dids MacDonald on protecting your IP at trade show

EVERY pound you spend to exhibit
and promote your products should
pay dividends in a competitive
market. 

What practical steps can you
take to protect your new designs
and maximise the potential r eturn
on investment? You are at the
show to do business, but your
products could be vulnerable to
copying. What laws pr otect you
and how can you ensure you have
done as much as you can?

New products/designs: If you
bring a new range to market,
consider registering your design. A
Registered Community Design
(RCD) lasting 25 years, r enewable
every five years, is available either
from www.ipo.gov.uk or
www.oami.europa.eu

To be registered a new design
must be ‘novel’ and have
‘individual character’. If you r ely on
unregistered community (lasting
three years) or unregistered UK
design (lasting 10 years), and you
are copied, you must:

a) prove copying; and 

b) provide evidence or an audit
trail behind your new product or
design to substantiate your
ownership. 

Audit trail: This is basically
signed and dated drawings or a
signed and dated photograph of
your work, in as much detail as
possible and, if ther e were various
design stages, r ecord these in the
same way. 

A benefit of ACID membership is
the Design Data Bank (for merly
known as the ACID Design
Register), you can send as many
copies of new designs as you
wish, free of charge. This does not
add to your rights, but provides
independent evidence of the date
received and stored at the ACID
offices.

At an exhibition ensur e this
information is easily accessible. In
any dispute the onus is on the
complainant to provide evidence of
ownership, originality and date of
creation. 

Brochures/marketing material:
Original ‘copy’ in your br ochures or

marketing material attracts
copyright protection so don’t
forget to put the copyright © on
your work, the name of the
copyright owner and the year it was
publicised. 

The © is not essential but will
indicate when it was created and
therefore protected; the name will
also indicate the copyright owners.

Imaginative and catchy ‘copy’ to
successfully describe a pr oduct or
ser vice is often plagiarised. Also
images or photographs attract
copyright so if you are using
images belonging to others always
seek a licence and per mission to
use. 

Brand protection: A UK or
Community trade mark to protect
your company name is advisable
and strengthens your brand
protection. 

If you have a registered trade
mark you can display the ®
symbol. Don’t for get you still have
unregistered rights and can
display the symbol ™. 

For more advice on trade mark

protection, ACID members may
call the legal hotline: 

T: 0845 230 5742
No Photography! With phone

cameras etc, your designs can be
sent across the world in seconds
and mass-produced before you
even pack up your stand. 

So display a No Photography
sign and always insist on
information about usage if you
allow photography on your stand. 

If you do discover a copy of your
designs at an exhibition, car eful
handling of your dispute can have
a swift and satisfactor y outcome. 

If this is at an ACID Accr edited
exhibition, contacting the ACID
legal helpline (T: 07956 229876)
will enable you to deal with matter
quickly and effectively using the
ACID Exhibition Protocol, a
practical mediation framework for
complaint handling. CFJ 

Dids MacDonald is ceo of ACID
(Anti Copying In Design)

Further  information on
T: 0845 644 3617

Further  information on
T: 01530 813396


